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August U.S. Retail Sales 
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Breaking Down U.S. Retail Sales 

Despite growing economic concerns, U.S. consumers defied expectations of a spending slowdown, driving retail 
sales up 0.6% in August, while the July figure was revised up 10 bps to 0.6% on the strength of the back-to-
school season. Spending was up across most categories last month, led by nonstore (including online) retailers 
and apparel stores, increasing 2% and 1%, respectively. However, some categories weakened, including 
furniture & home furnishings, health & personal care and general merchandise. The steepest declines came from 
miscellaneous stores and department stores, down 1.1% and 0.8% in August. 

YOY sales were up a solid 5%, with most categories deep in the black except building materials & garden and 
department stores, down 2.3% and 1% respectively. Gasoline prices were also lower. Nonstore retail continued 
to lead most categories, rising 10.1%, while miscellaneous stores posted the strongest gain at 10.7%. 

The Federal Reserve meets today to set monetary policy amid conflicting economic signals. Consumer spending 
remains resilient, but job growth slowed over the summer. Inflation is edging higher and likely to accelerate as 
tariffs weigh more heavily heading into the critical holiday season. Consumer sentiment has weakened, 
particularly among lower- and middle-income households, who may shift spending from essentials to gifts. 
Holiday sales are forecast to rise just 3%, the slowest pace since the pandemic. Despite inflation running higher 
than its 2% target, markets expect the Fed to cut its key interest rate by a quarter point this week, which would 
be its first reduction in nearly a year.  

 

 

 

 

 

 
 

August monthly retail sales defied expectations of a slowdown, rising 0.6%, while YOY sales 
were up an impressive 5%. 1 

The growth remained broad based and outpaced rising prices.  2 

Amid mixed economic signals, the Fed is widely expected to cut its key interest rate by a quarter 
point at today’s meeting. 3 

Special Analysis 

For questions or analytical support, please call: 

Michael Blackburn - (800) 789-0123, ext. 131 
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Seasonally Adjusted Retail Sales 
Source: U.S. Census, Bloomberg 

 Aug 2025 Aug 2025 (Est.**) July 2025 Aug 2025 

 m/o/m m/o/m m/o/m y/o/y 

Total Retail Sales 0.6% 0.2% 0.6% 5.0% 
Retail Sales Ex Auto 0.7% 0.4% 0.4% 4.9% 

Retail Sales Ex Auto and Gas 0.7% N/A 0.3% 5.4% 

Core Retail Sales* 0.7% 0.4% 0.5% 5.9% 

By Category:     

Furniture & home furnishings -0.3%  1.6% 5.2% 

Electronics & appliance 0.3%  1.2% 3.7% 
Building materials & garden 0.1%  -0.9% -2.3% 
Food & beverage stores 0.3%  0.5% 3.2% 

Grocery 0.3%  0.5% 3.4% 
Health & personal care -0.1%  0.4% 5.1% 

Gasoline stations 0.5%  0.9% -0.7% 

       Clothing & clothing accessories 1.0%  1.4% 8.3% 

Sporting goods, hobby, musical instrument & book stores 0.8%  1.6% 4.7% 

General merchandise -0.1%  0.0% 1.9% 

Department stores -0.8%  1.1% -1.0% 

Nonstore retailers 2.0%  0.6% 10.1% 

        Food services & drinking places 0.7%  -0.1% 6.5% 

        Miscellaneous store retailers -1.1%  -0.2% 10.7% 

Excludes sales from auto & motor vehicle dealers, gasoline stations, building materials, food services & drinking places 
** Represents Bloomberg monthly sales estimates 

Quarterly E-commerce Sales 
 

*Retail sales excluding foodservice 
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Quarterly U.S. Retail Sales; Total and E-commerce 
Source: U.S. Census 

Quarter Retail Sales ($ millions) E-commerce % Change from Same Quarter a Year Ago 
 Total E-comm % of Total Total E-comm 

2Q25 1,865,440 304,209 16.3% 3.9% 5.3% 

1Q25 1,857,808 299,909 16.1% 4.5% 6.0% 

4Q24 1,851,799 300,357 16.2% 3.8% 8.5% 

3Q24 1,818,671 295,269 16.2% 2.0% 7.3% 

2Q24 1,796,027 288,822 16.1% 2.1% 7.1% 


