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RetailStat Overview, Products, and History 

 

Short Description  
RetailStat is a one-stop provider of financial, credit, and locational intelligence tailored to retail 
and retail real estate leaders seeking swift, data-driven decisions. Meticulously gathering and 
analyzing credit and locational data from both public and private sources, RetailStat transforms 
raw information into actionable reports and valuable insights. RetailStat’s mission is to simplify 
complex data, providing vital support to diverse customer segments including consumer product 
companies, retailers, retail real estate owners, investors, and lenders. These stakeholders rely 
on RetailStat to make astute, strategic business decisions regarding retail brands, both 
financially and locationally. For more information, visit www.retailstat.com. 

 
Full Boilerplate 
RetailStat is a premier provider of financial, credit, and locational intelligence tailored for leaders 
in retail and retail real estate who seek faster data-driven decision-making. Focused on primarily 
North American brands, both private and public, RetailStat adeptly collects and analyzes retail 
credit and locational data, subsequently transforming this data into actionable, fact-based 
reports and invaluable insights. The Company amasses, synthesizes, and simplifies complex 
information for a diverse set of customer segments, including consumer product companies, 
retailers, retail real estate owners, investors, and lenders. These stakeholders rely on RetailStat 
to make astute, strategic business decisions regarding retail brands, both financially and 
locationally. 
 
RetailStat’s product portfolio provides services through two primary segments, RetailStat 
Financial and RetailStat Location. The esteemed financial intelligence products facilitate credit 
decisions across the retail landscape and deliver research, analytics, and insights on hundreds 
of public and private retailers. This information is generated by our seasoned, industry-focused 
analyst team. Additionally, the geospatial intelligence products seamlessly combine nearly 1 
million up-to-date retail locations, foot-traffic data, demographics, and proprietary algorithms to 
generate powerful analytics and insights at the shopping center and individual storefront levels. 
Together, these services offer clients a 360-degree view of retailer and retail real estate 
performance and potential opportunities. 
 
Subscribers benefit from tailored services and can customize which products they receive 
based on their individual needs, building a customized portfolio of data, reports, workflows, and 
analysis. RetailStat reports span a spectrum of categories, including news alerts, private 
company coverage, quarterly earnings analyses, daily Chapter 11 briefings, industry insights, 
retail segment benchmarking updates, and more. Additionally, the services offered include 
access to a payment trends database, retail foot traffic insights, automated monitoring alerts, 
industry credit scoring, bankruptcy notification, future store openings and closings, store overlap 
analysis, and sales per square foot intelligence. RetailStat offers personalized consulting 
services facilitated by our expert analysts and advisory team. These professionals deliver tailor-
made solutions to address critical challenges and identify avenues for growth and 
transformation within their businesses. 
  

mailto:greggk@retailstat.com
http://www.retailstat.com/
https://retailstat.com/product-financial
https://retailstat.com/product-financial
https://retailstat.com/product-location
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RetailStat is based in New York. For more information, visit www.retailstat.com.  
 
 
Who uses RetailStat’s products?  
RetailStat's products cater to a diverse range of clientele spanning various industries within the 
retail ecosystem. Our valued customers include consumer product companies, retailers, retail 
real estate owners and investors, lenders, and more.  
 
 
What Industries does RetailStat serve?  
RetailStat specializes in the following industries:  
 

• Retail 
o Apparel 
o Arts & Crafts 
o Auto Parts 
o Books /toys /Gaming 
o Convenience Stores/Distributors 
o Cruise Lines 
o Department Stores 
o Drug Retailers 
o Electronics / Distributors  
o Experiential 
o Facility & Support Services 
o Foodservice Distributors  
o Footwear 
o Furniture / Mattress 
o Grocery 
o Grocery Wholesale 
o Gym / Fitness 
o Health /Beauty 
o Home Improvement/ Building Materials 
o Housewares & Home Furnishings 
o Jewelry & Accessories 
o Mass Merchandisers 
o Movie Theaters 
o Office & Computer 
o Pet Care 
o Pharmaceutical / Medical Distributors & Healthcare 
o Restaurants 
o Specialty / Other 
o Sporting Goods 

• Real Estate  
• Finance 
• Consumer Packaged Goods (CPG)  

 
 
History  
RetailStat was formed when Information Clearinghouse Inc. (ICI) merged its industry-leading 
intelligence providers Creditntell, F&D Reports, ARMS, AggData, Retail Openings & Closings, 
Real Estate Intelligence, and MTN under a unified brand in 2023. Founded in 1957 in Great 

mailto:greggk@retailstat.com
http://www.retailstat.com/
https://retailstat.com/industry-retail
https://retailstat.com/industry-retail
https://retailstat.com/industry-finance
https://retailstat.com/industry-cpg
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Neck, NY, Information Clearinghouse Inc. evolved to become a leading global provider of credit 
risk and management solutions for financial and credit professionals across various business 
segments. In December 2021, New York City-based Endicott Growth Equity Partners 
announced that it acquired a majority stake in ICI.  
The consolidation of ICI's various divisions under the RetailStat brand signifies a strategic move 
to centralize data-driven decision-making processes for business leaders. Now, through 
RetailStat's unified platform, stakeholders can seamlessly navigate credit extension, retail site 
selection, acquisition strategies, and underwriting, all accessible through one central portal. 
Today, RetailStat has more than 100 employees, monitors over 425 companies across 30 retail 
segments, and offers nearly 10,000 lists providing essential data points sourced from its 
regularly updated real estate database. 
 
 
Media Inquiries 
For press inquiries, please contact Gregg Katz, RetailStat Head of Product Innovation & 
Marketing, at greggk@retailstat.com.  

mailto:greggk@retailstat.com
mailto:greggk@retailstat.com
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Fast Fact Sheet 

 

1. How many years has RetailStat been in business? 67 
RetailStat has been in business for 67 years. Founded in 1957 in Great Neck, NY, 
Information Clearinghouse Inc. evolved to become a leading global provider of credit 
intelligence across various business segments. RetailStat was formed when Information 
Clearinghouse Inc. (ICI) merged its industry-leading intelligence providers Creditntell, 
F&D Reports, ARMS, AggData,and MTN under a unified brand in 2023. In December 
2021, New York City-based Endicott Growth Equity Partners announced that it acquired 
a majority stake in ICI.  
 

2. How many companies does RetailStat monitor? More than 425 
RetailStat’s analyst team monitors roughly 500 private and public companies across 30 
retail segments and offers nearly 10,000 lists providing essential data points sourced 
from its regularly updated real estate database. ARMS’ credit report database includes 
comprehensive profiles on over 30,000 industry operators. 
 

3. How many industries does RetailStat monitor? More than 30 
RetailStat monitors more than 30 industries. For more information on RetailStat’s 
monitored industries, visit www.retailstat.com 
 

4. Where is RetailStat headquartered? New York City, New York 
RetailStat is based in New York, but has employees situated all over the United States. 
 

5. Alongside retail, does RetailStat specialize in grocery data? Yes 
RetailStat features a specialized team of 14 seasoned financial analysts and real estate 
professionals, each with over a decade of experience in the grocery industry. Our 
analysts meticulously cover over 100 grocers and conduct approximately 20,000 store 
visits annually, ensuring accurate boots-on-the-ground data. 
 

6. How many points of interest make up the POI product datasets? Millions 
RetailStat's POI library comprises over 9,300 lists, with more than 1,000 lists updated 
monthly. The library also includes over 1,000 distributor lists and over 1,000 closed lists. 
The dataset encompasses more than 6,900 locations in the United States and 3,700 
locations internationally. Each list guarantees at least 14 metadata points. 
 

7. How many reports does RetailStat produce each year? Thousands 
RetailStat’s analyst team works around the clock to deliver thousands of comprehensive 
company and industry analyses throughout the year each year.  
 

8. Does RetailStat also specialize in consulting? Yes 

mailto:greggk@retailstat.com
http://www.retailstat.com/
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In 2023 alone, RetailStat's consultancy team crafted over 600 specialized reports 
tailored to meet the unique needs of our clients. 
 

9. What sets RetailStat apart from similar solutions? Our expert analysts 
RetailStat’s expertise is what sets it apart. Across both the financial and locational sides 
of the business, everything we do – from data to workflow tools, reports, and expert 
advice – is driven and quality-checked by the trained eyes of our retail experts. 

 

mailto:greggk@retailstat.com
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Leadership Biographies  
 

Sondra Scott, Chief Executive Officer 
Sondra Scott has been the Chief Executive Officer of RetailStat since 
2022, bringing a wealth of experience in executive leadership. 
Previously, she served as the CEO for the U.S. and Europe at ADEC 
Innovations, leading a team in providing ESG, environmental, and 
sustainability strategy solutions. With a robust background, Sondra 
has held pivotal roles as the COO of Verisk Financial and President 
of Verisk Maplecroft, as well as various leadership roles at Wood 
Mackenzie. 

Sondra's multifaceted career is complemented by her commitment to environmental and social 
causes. She serves on the board of Gran Tierra Energy and is the Chairman and Co-Founder of 
the UK nonprofit Girl Stats, an organization that develops tools, data analytics, and insights to 
highlight the risks faced by women in global supply chains. She holds a Bachelor's Degree in 
Economics and Earth Sciences from Wesleyan University and a Master's Degree in Petroleum 
Engineering and Economics from the University of Pennsylvania and Institut Français du 
Pétrole.  
 
 

Joseph Lee, Head of Finance 
Joseph Lee joined the RetailStat team as the Head of Finance in 
2023. In this role, Joseph oversees a comprehensive range of 
finance operations and strategic planning. Joseph brings a wealth of 
finance and leadership experience. He previously held key positions 
at S&P Global, where he spearheaded corporate estimates and 
capital allocation. Prior to joining S&P Global, Joseph was a Citigroup 
Investment Banker in Hong Kong and Taiwan, advising large 
technology corporations on M&A and equity offerings. 

Beyond the financial realm, Joseph is a graduate of Columbia 
Business School and is dedicated to continuous learning. His diverse international experiences 
have not only shaped his professional outlook but also contributed to his global perspective on 
business. 
 

mailto:greggk@retailstat.com
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Josh Suffin, Head of Real Estate Services 
Josh Suffin joined RetailStat in 2011, where he has held multiple 
leadership positions and has been instrumental in introducing new 
marketing initiatives and product offerings, particularly within the retail 
real estate segment. Through his diligent efforts with key players in 
the growing customer base, Josh has innovated and created a new 
array of services and networking events tailored to meet the diverse 
needs of this industry. Equipped with extensive real estate expertise 
and an expansive network, he now leads the company's growth 
efforts within this major sector. 

In addition to his professional accomplishments, Josh attained his BA in Entrepreneurship from 
Hofstra University, laying the foundation for his career in the dynamic realm of business 
innovation. 
 
 
 
Gregg Katz, Head of Product Innovation & Marketing 
Gregg Katz has served as RetailStat's Head of Product Innovation 
and Marketing since 2021. Gregg’s focus is to provide enhanced 
strategic insights into industry trends, market dynamics, and 
consumer shopping behavior by leveraging best-in-class data and 
analytics. Before his current role, Gregg spent 15 years at TSCG 
(The Shopping Center Group) creating and implementing strategies 
for organizational structure and human capital, data, analytics, social 
platforms, websites, GIS, mobile technology, and branding. Prior 
roles include 15 years in restaurant operations, consulting, 
marketing, and site selection, including owning and operating a quick-casual restaurant group in 
Orlando, Florida. 

A graduate of Boston University with a degree in Business Management, he received his MBA 
from the University of Florida (Go Gators!). Gregg and his wife Elena, are the proud parents of 
two amazing boys. 
 
 

Kevin Sonney, Head of Development, Operations, 
Technology & Security 
Kevin Sonney has been RetailStat's Head of DOTS since 2023. 
Kevin leads the technology team, overseeing software and data 
engineering, data science, information technology, security, and 
operations teams. Most recently, he served as the CIO of Verisk 
Financial, where he led a global technology organization supporting 
six business units. He has also held previous roles at Amazon, 5.11 
Tactical, and Avanade. Kevin brings a wealth of experience to 
product design and delivery. 

Kevin's passion for technology extends beyond the workplace, as evident in his educational 
background. He holds a Bachelor's degree in Applied Mathematics and Computer Science from 

mailto:greggk@retailstat.com
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the University of Washington. His leadership philosophy is to empower and amplify people to 
deliver their best: highlight the wins, recognize the opportunities, and plan to improve. 
 
 

Andrew Mearns, Head of Retention 
Andrew Mearns joined RetailStat in January 2024 as the Head of 
Retention. Andrew brings a wealth of experience in building client 
relationships and helping customers utilize and derive value from 
data and research products. Before joining RetailStat, Andrew led 
multiple high-performing teams at S&P Global Market Intelligence, 
mostly in the fast-moving technology, media, and telecom sectors. It 
was at S&P Global where Andrew also developed a deep 
understanding of credit, strategy, and M&A workflows. 

Andrew holds a bachelor's degree in philosophy from the University 
of Virginia in Charlottesville - where he still resides today. Andrew remains involved with the 
university as a mentor to undergraduate students and as a fan of their sports teams. He and his 
wife, Abigail, enjoy spending time with their family and others in their community. 
 
 

Robert Marzo, Head of Content & Analytics 
Robert (Bobby) Marzo, Head of Content and Analytics at RetailStat, 
has been a key member of the executive leadership team since 
joining in 2004. In his current role, Bobby leads a dynamic team of 
financial and credit analysts responsible for analyzing the financial 
health of retailers and advising clients on managing and mitigating 
risk. He has played a pivotal role in positioning RetailStat as an 
industry leader by driving continuous improvements in analysis and 
spearheading the successful launch of cutting-edge financial 
products and advisory services. 

Bobby is widely recognized as an expert in retail and credit risk analysis. With two decades of 
experience, he has not only contributed to RetailStat's success but has also become a trusted 
advisor to major CPG companies and landlords worldwide. 
 

mailto:greggk@retailstat.com
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Customer Testimonials 

 
"RetailStat keeps me updated on a daily basis of our financial liabilities, including our small & 
mid-size customers that tend to fly under the radar of some of the other credit agencies. 
RetailStat has all the bases covered from daily email alerts, customer market insight reports as 
well as a newly updated trade history & payment trend site." 
 
Cordero Guyton, Ricola 

 

 
“With limited internal resources (headcount) my team would not be able to continue to support a 
growing portfolio without ARMS providing us with their services. Besides the services that 
ARMS provides, it's the support of their people that sets them apart from others. They 
understand and truly care about the success of their clients.” 
 
Stu Sturl, Sargento Foods 

 
 

“Our team was able to utilize RetailStat’s REI platform which has partnered with Spatial.AI's 
PersonaLive tool to show that the top 4 personas in our trade area were above the national 
average for household income, home ownership, college degrees, and households with children 
- all data sets that this grocer loves to see. Using this deep understanding of the psychographics 
in this market, we were ultimately able to come to terms on a deal with this specialty grocer 
which is scheduled to open in early 2024 and will be a transformational event for this asset and 
this community.” 

 
David Gerstenhaber, Brixmor 

 

mailto:greggk@retailstat.com
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What is Resquared?

AI-powered prospecting 
for the modern leasing team.

Search out database of 10 million local
businesses to find the perfect fit for your use
case.

Connect with local business owners by
sending and scheduling outreach using
our email prospecting tools.

Gain deeper insights into your sales with
our outreach tracking and analytics.

Learn more

https://landing.re2.ai/demo-request-resquared-3-0


WHAT IS RETAILSTAT? 

Make faster, data-driven decisions regarding
extension of credit, retail site selection,
acquisition strategies, underwriting, and more. 

RetailStat is a one-stop provider of
financial, credit, and locational intelligence

team of experts and analysts. 

Stay ahead of the curve with in-depth 
data insights and expert guidance from our 

available, supported by industry experts.

Get a detailed, 360-degree view with the most
extensive locational datasets and analytics 

LEARN MORE AT RETAILSTAT.COM



In recent years, the retail real estate industry has undergone

a significant transformation due to the digital revolution and

evolving consumer behavior. The pandemic blurred the

lines between the digital and physical commerce worlds. 

This shift has reshaped the brick-and-mortar landscape,

forcing traditional retailers to adapt and modernize rapidly.

Notably, leveraging data is now a cornerstone of every

business, regardless of size or industry. 

One company at the forefront of this transformation is

RetailStat. RetailStat is a data analytics platform that

provides key insights for retail decision-making. RetailStat

empowers retail real estate teams to navigate the complex

retail landscape, optimize their operations, and make data-

driven decisions to maintain a competitive edge in the

market.

Another key player in this landscape is Resquared, an AI-

powered sales automation platform for companies that serve

small businesses. Resquared provides retail real estate

professionals data on every local business, localized data on

consumer small business demand, optimized email and

social outreach tools, and AI-powered playbooks for

prospecting.

This case study illustrates the benefits of merging

Resquared's Consumer Demand data with RetailStat's retail

analytics. We demonstrate how this integration improves

decision-making for retailers by leveraging consumer search

data alongside conventional retail data. This innovative

approach offers retailers a comprehensive market

perspective, empowering them to make smarter choices in a

dynamic retail environment.

INTRODUCTION

I. Introduction:
Retail’s Digital Transformation

www.re2.ai

2261 Market Street, #4160, San
Francisco, CA 94114

The collaboration
between Resquared's
consumer demand data
and RetailStat's analytics
is revolutionizing  
decision-making,
offering retail teams the
tools to stay ahead in the
dynamic retail landscape
and bridge the gap
between digital and
physical commerce.

Griffin Morris, CEO & Co-Founder
Resquared



II. The Challenge:
What retail grapples with in 2023

The retail real estate industry is currently wrestling with

the following challenges:

PREDICTING CONSUMER
BEHAVIOR 

Rapid changes in consumer preferences, influenced by

factors such as technological advancements, socio-

economic shifts, and global events, pose a challenge to

accurately anticipating future consumer behavior.

For retail real estate teams, this unpredictability translates

into a constant need to adapt store locations and formats.

Decisions regarding where to open new stores or whether

to close existing ones must be carefully aligned with these

shifting consumer dynamics to ensure sustained

profitability.

IDENTIFYING LOCATIONS
FOR EXPANSION OR
CONTRACTION:

Rapid changes in consumer preferences, influenced by

factors such as technological advancements, socio-

economic shifts, and global events, pose a challenge to

accurately anticipating future consumer behavior. For

retail real estate teams, this unpredictability translates into

a constant need to adapt store locations and formats.

Decisions regarding where to open new stores or whether

to close existing ones must be carefully aligned with these

shifting consumer dynamics to ensure sustained

profitability.

Retail real estate teams are challenged with finding and

securing suitable locations. This challenge involves

understanding not only current market conditions but also

predicting future trends and consumer movements to

strategically position each store location for success.



II. The Challenge:
What retail grapples with in 2023

REACHING THE RIGHT
AUDIENCE AT THE RIGHT TIME

Timely communication is essential for retailers to nurture

leads and build lasting customer relationships. Achieving

high open and reply rates in email and other forms of

outreach is vital for success. Finding the right balance and

staying attuned to rapidly changing online marketing

trends is a constant challenge.

Retail marketing teams need to continually adapt their

strategies to harness the power of digital advertising while

maintaining a physical store presence. Effectively reaching

the right audience at the right time is essential for

generating leads and driving sales in a highly competitive

market.

CONCLUSION

In essence, these challenges create a high-stakes

environment for retailers and their respective teams.

Overcoming these hurdles hinges on their ability to access

and leverage data effectively, including integrating

location-based data, market analysis, and consumer

behavior insights to make informed decisions. This

integrated approach provides a competitive edge by

facilitating more informed decision-making in the face of

these formidable challenges.



               Resquared’s Consumer Demand Data

RetailStat’s Store Visit Data

Each day, consumers perform 1.6 billion Google searches

to discover local businesses. 

Leveraging advanced data engineering, Resquared taps

into this vast source of real-time search queries from

millions of users. 

This data provides deep insights into consumer interests,

intent, and preferences. It’s highly granular — capturing

specific keywords, trends, and geographical variations in

search behavior. 

III. The Data
Resquared’s & Retailstat’s Data

RetailStat's store visit data plays a pivotal role in measuring actual consumer behavior.

This dataset tracks physical visits to retail locations, offering a tangible gauge of

consumer engagement with brick-and-mortar stores. It provides retailers with crucial

information about foot traffic, visitor demographics, and store-specific visit patterns. 

This data is helpful in assessing the effectiveness of retail strategies, store performance,

and the impact of various marketing initiatives.

Example demand report



IV.
The Methodology

In this section, we delve into the methodology used to combine and analyze Resquared’s

consumer demand data and RetailStat's store visit datasets, highlighting the use of correlation

analysis as a key tool in our study:

Combining and Analyzing Data Sources: To leverage the power of consumer demand data and

RetailStat's store visit data, we first integrated these datasets, aligning them based on relevant

geographical and population parameters. This integration resulted in the creation of a

comprehensive dataset that combines online search behavior with real-world consumer actions.

For this study, we selected TJMaxx as an example of a common well-known chain that people

would search for on Google by name (as opposed to just “clothing”). We also used Pet Store as a

specific search category because it is a retail category that is likely to have localized differences in

demand (as opposed to grocery stores, which are rather uniform based on population). 

Correlation Analysis: Our choice of analysis method

centered on correlation analysis, known for effectiveness

in measuring the relationship between variables.

Correlation values measure the strength and direction of

association between two variables. In our context,

correlation analysis helps us assess the extent to which

online search data (predicting behavior) and store visit

data (measuring outcomes) are interconnected.

Calculation and Interpretation of Correlation Values:

We calculated correlation values between relevant

variables from the two datasets. These values provide

insights into how closely changes in online search

patterns align with changes in physical store visits. A

positive correlation indicates that as online search activity

increases (e.g., for a specific product or location), there is

a corresponding increase in-store visits. Conversely, a

negative correlation suggests an inverse relationship. A

correlation close to zero implies a weak or no relationship

between the variables.



V.
Correlation Findings

Clothing: There is a strong positive correlation of

0.794 between Google searches related to

"clothing" and store visits to TJMaxx. Similarly,

there is a high correlation of 0.816 between these

searches and unique visitors to the store.

Fashion: Google searches related to "fashion"

exhibit a robust correlation of 0.774 with store

visits and 0.797 with unique visitors at TJMaxx.

Men's Clothing: The correlation between Google

searches for "men's clothing" and visits to TJMaxx

is 0.799, and for unique visitors, it is 0.818.

Women's Clothing: Searches for "women's

clothing" demonstrate a notably strong

correlation of 0.802 with store visits and 0.822

with unique visitors to TJMaxx.

Correlation Results for TJMaxx:

Pet Store: Google searches for "pet store" display

a substantial correlation of 0.765 with visits to pet

care establishments. The correlation with unique

visitors is also strong at 0.768.

Veterinarian: Searches related to "veterinarian"

reveal a high correlation of 0.801 with store visits

in the pet care industry, and 0.804 with unique

visitors.

Correlation Results for Pet Care:

In the next section, we will explore the reasons why

these correlations are not 100%, emphasizing the

potential untapped demand represented by the gap

and its significance for businesses.



Using Consumer Demand Data for Predicting Retail Trends: 
The strong positive correlations between consumer demand data and store

visits/unique visitors, as exemplified by TJMaxx and Pet Care, demonstrate the

potential for retailers and landlords to use online search trends as predictive indicators

of future foot traffic. 

By monitoring these trends, retail real estate teams can proactively anticipate shifts in

consumer behavior and adjust their strategies accordingly. This approach allows them

to optimize their real estate investments by aligning locations, formats, and marketing

efforts with evolving consumer preferences.

Real-World Scenarios for RetailStat Clients:
RetailStat clients can leverage the insights derived from the robust correlations

observed in the case of TJMaxx and Pet Care to guide their clients' decision-making

processes. 

For instance, in a real-world scenario, RetailStat clients could recommend site

selections for a new clothing store by analyzing consumer demand data related to

"men's clothing" and "women's clothing." By identifying areas with high search activity

and a strong correlation to store visits, they increase the likelihood of success for their

clients.

Closing the Gap for Better Targeting: 
Understanding the 'gap' between online searches and physical visits, as evident in the

less-than-100% correlation, is crucial for RetailStat's clients. 

By recognizing this gap, businesses can refine their marketing and customer

engagement strategies to bridge it effectively. RetailStat can advise clients on tailored

marketing campaigns aimed at converting online researchers into in-store shoppers,

thereby maximizing the potential of untapped demand, and enhancing the return on

their real estate investments.


